
What is culture?

Patterned ways of:
Thinking

Feeling

Reacting

A combination of:

Historically derived ideas

Shared Values

Symbols

Knowledge

Beliefs

Religion

Customs

It is transmitted through:
Our learning process and education

Our interaction with our environment

It permeates our:

Perception

Symbolism

Behavior

Habits

Motivations

As consumers,
culture influences
your international
clients in:

How they like to be approached

How they respond to marketing

What breaks the sale immediately

How they like to be sold

What they need in a seller

What they like in a seller

What they feel they need to buy

What they feel they should not buy

What makes them hesitate in buying

What they buy

When they want to buy things

When they buy things

Where they buy things

How they buy things

How they want products delivered

What they expect when they buy things

How they perceive the act of buying

How they consume things

How often they consume things

How they like to consume things
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